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Issue 

Wee RELEAZiS  

As part of building good public relationsnips with the media, the 
press, radio and television, .we shoUld begin providing them with 
releases of what good news we have on Scientology, Scientology organiza-
tions and Scientologiste. 

CONTENT 

' In any news release it is vitally important to place all  the essen-
tial data of who, what, where, when, why and how in the first sentence - 
or at least in  the first parteraph of the release, followed by fuller 
details. The informetion contained rust be completely accurate; and 
if any :',cientology terms ere used, they should be defined or explained. 

The release should be of newsworthy value and of reader or listener 
interest. The information besides being interesting should also be 
timely since news expires. For example, no newspaper would print a 
story on a Can, ress which .necerred a week ago. Newepapers do want NEWS -
news - events, new ideas, new servicee, etc. 

The news release should contain full informeeion so that it does 
not need furthet euestions asked by the media before it can be used. 
Just he sure to read it from the viewpoint of a reader and if it ans-
wers all reasonable, expected questions, it will be ell right. 

The information released should be ueeful to  us fronythe standpoint 
that it lurthers c , ;r ob5ectives and accurately reflects -  the character 
of 

`eeientcloee and 2cientoloey oreenizations. 

STYLE 

A news release seould be clear and precise. Long pare graphs  are 
defenitely out, es eereecompliceted, overly lone sentence structure. 
A study should he made of newspaper stories and styles in various .  
newspapere te.grasp the technique of writine'news releeces. 

The lead should catch the attention of  the render and be very curt 
and to the point. (The lead is  the opening paragraph of a news story, 
conteining ell the essential fects of the story. - ) It should be suffie 
oiently intereetieg to result in P good headline which is generelly 
written - by the news editor. The facts of the story should support 
the lead in style, spirit,  f:Ild information. 

The release should not be padded and should be written in such a way 
that it cannot be edited to alter the facts or to sleet the story 
differently. It should be presented as dramatically as can be in 
accordance with the tects and information presented - put in everything 
of news vnlue, butedo not exaggerate or use superlrtives as you Pre pre-
senting news, not advertising copy. The story should be of interest 
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to the readers of each publication to whom the •:ieese is  sent.. The 
release should fit the medium. A news release for the  newspapers 
should be newspr,.per-style; for the radio  it should have listener small 
for TV it should be wiitten as news .scrilyt. 

PRE:R.NTATIOli 

All news relesSes should be  typewritten, triple-spaced on plain 
white . paper,  size  8i. by 11 inch, one  Fide  only.  The  top one-third 
of the -lirst page should be left blank  so that an editor can write the 
atorys headlinedirectly  on  the .copy  if  need  be. . Your.name, address 
and teinone number should be on the re:lease  so that you pan be easily 
contaCTd if any drta needs  verification.  If  the teit,is more than 
one pP.7o, the word. "more" should be  written  on the bottom  of  each page 
e7ceOt the  last  page, each page  Should be numbered and the endsf the 
story sh ,)uld be indicated on the 1;' ,A pae.  If  there  is a certain 
dty  1.ien :tne story  is to  be released,  it  should  be clearly stated 
on the news release. 

iHOTOGRAPHS  

Per newspapers only glossy, Standard-sized  prints should  be 
ssbmitted, 	 .7  X  9. or 8 X 10  in size. 

For television srily mrtte4inish photographs  should te presented 
.or a to  two  minute  film  clip.  The matte-finish photographs should 
be horiz ,-)ntaI in the rc.tio of 4 units in width  to '3 units in height. 

The pnotogrenhs shc.lvid either be  natural, snposed human-interest 
pictures or complc, tely poed, professionally  lighted and  completely 
set up.. 

The photograph should tell the sl.ory as much  as  possible and should 
imply artivity. 

GOODWILL 

Never be disappointed if your-sews reles- ses  are not  printed  or  are 
-altered.  Just-continue to provide the service of supplying whet news 
you have, Never  submit complaints to  editors or reporters aloouttheir 
orlisdon-  just study your outlets bore to discover 'what is ponsidEred 
by theq te,be newsworthy, and what  is in their particulsr styles. 

Mary  Sue  Hubbard 
Controller 
for 
L. Ron EU/APARD 
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